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Attached is a perceptual map which depicts the product and image relationships which exist 
among menthol brands/packings. The map was developed as part oi the analysis of the 
National Market Structure Study and reflects the attitudes ol a cross section ol 739 menthol 
filter cigarette smokers aged 18-54. Similar maps have been developed for various smoker 
iub-segments. 

These maps can be useful in strategic repositioning and new concept/product development 
They will be supported by an interactive computer program which: 

;. Identifies brand characteristics needed to position a new brand in a specific area, and 

2. Identifies which product/image attributes need to be varied in order to obtain a specific 
change in an established brand's perceptions. 

A summary of the key findings and preliminary implications derivedis also attached. We 
will be scheduling a meeung shortly to review these. 
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Source: https://www.industrydocuments.ucsf.edu/docs/rkjm0004 
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